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ABOUT THE UNIVERSITY OF ALBERTA  

The University of Alberta in Edmonton is one of Canada's top teaching and research universities, with an international 
reputation for excellence across the humanities, sciences, creative arts, business, engineering, and health sciences. 

The University of Alberta has 18 faculties on five campuses - four in Edmonton, one in Camrose. North Campus has 
150 buildings covering 50 city blocks nestled on the edge of the North Saskatchewan River. Campus Saint-Jean is a 
French-language campus, a one-of-a-kind gem in the heart of Edmonton's francophone community. Augustana is a 
historic campus in a vibrant rural community with an intimate residential learning environment. South 
Campus contains extensive land for agricultural research and is home to several recreational facilities. Enterprise 
Square forms a hub in Edmonton's downtown for learners at all stages of life and for entrepreneurs creating businesses 
out of new research. 

Motto 
Quaecumque vera means "whatsoever things are true." The phrase comes from the Epistle of St. Paul to the 
Philippians, Chapter 4, Verse 8, in the Latin Vulgate version of the Bible. In the passage, the writer exhorts the readers 
to focus their thoughts on truth and other virtues. 

Mission 
Within a vibrant and supportive learning environment, the University of Alberta discovers, disseminates, and applies 
new knowledge through teaching and learning, research and creative activity, community involvement and 
partnerships. The U of A gives a national and international voice to innovation in our province, taking a lead role in 
placing Canada at the global forefront. 

Vision 
To inspire the human spirit through outstanding achievements in learning, discovery, and citizenship in a creative 
community, building one of the world's great universities for the public good. 

BACKGROUND: UNIVERSITY OF ALBERTA FOR TOMORROW 

The University of Alberta for Tomorrow (UAT) initiative launched in June 2020, a bold plan for transformation 
precipitated by major reductions in provincial funding but also shaped by our steadfast commitment to excellence in 
teaching, research, and community engagement for the public good. 

The U of A of tomorrow will be significantly different from the U of A of today—different in academic and 
administrative structure, more streamlined in administrative functions and services, and better positioned to drive 
growth and innovation in post-secondary education and research. 

Where Marketing Fits into the University of Tomorrow 

In the past, each faculty had their own communications, marketing and digital resources embedded within.  UAT has 
reimagined this structure and is moving from a decentralized to a centralized structure, creating Centres of Expertise 
(COE) to provide services and strategic direction to each faculty and business unit.  Marketing lives in the University’s 
External Relations portfolio. Our service delivery to faculties and central units will be predicated on a service culture 
that ensures strategic, responsive, and timely service based on a deep understanding of needs. Here is a link to our 
new External Relations Org Structure. 

The new University of Alberta Brand Story 

Every generation is called upon to build a university poised to tackle the challenges of today and tomorrow. We meet 
those challenges grounded by our roots — yet spurred forward by our profound responsibility to seek truth, solve 
problems and shape a future unhampered by fixed tradition. 

Here we seek out challenges so we can create change. We question and test the status quo and then innovate on it. 
We collaborate and integrate. We overcome barriers so our ideas can collide and grow. 

https://www.ualberta.ca/campus-life/our-campuses/north-campus.html
https://www.ualberta.ca/campus-life/our-campuses/campus-saint-jean.html
https://www.ualberta.ca/campus-life/our-campuses/augustana-campus.html
https://www.ualberta.ca/campus-life/our-campuses/south-campus.html
https://www.ualberta.ca/campus-life/our-campuses/south-campus.html
https://www.ualberta.ca/campus-life/our-campuses/enterprise-square/index.html
https://www.ualberta.ca/campus-life/our-campuses/enterprise-square/index.html
https://www.ualberta.ca/uofa-tomorrow/structures/external-relations-reorganization.html#marketing
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And, together, we create new purpose. 

We build the University of Tomorrow for the students who are seeking their purpose. For the educators and 
researchers who pursue theirs in the lab and share it in the classroom — and around the world. For our alumni and 
partners who deliver greater good into our communities. Working together alongside and in partnership with 
Indigenous Peoples and all under-represented voices. We weave together a tapestry of backgrounds and cultures, 
because we are made stronger by our diversity. 

Together we are change makers, community builders, world shapers. 

This world has been challenged like never before. But when we stand together and listen to one another, we generate 
the solutions that make us healthier, safer, stronger and more just. 

Moving forward, we make this simple, but vital promise: 

We, the University of Alberta, will never be satisfied with the “now.” We will always be seeking, always be challenging 
and, most of all, always be leading. Leading with Purpose. 

THE OPPORTUNITY 

Reporting directly to the Vice-President, External Relations, the position provides strong and consistent leadership to 
the University‘s reputation and profile through purposeful brand strategy and visual identity management; data driven 
and audience-oriented  marketing plans; the University international ranking strategy; and the unification of marketing 
efforts and promoting a marketing culture across the University. 

The position is accountable and responsible for the delivery of aligned, consistent, and outcome-focused marketing 
strategies, plans and content through the effective operations of the following areas: 

● Brand Strategy Development and management of U of A Brand. 

● Internal Creative and Digital Agency director, creative director, designers, copywriters, photographers, 
videographers, freelancers, developers, project managers). 

● Domestic and international student recruitment marketing. 

● Graduate and undergraduate student recruitment marketing. 

● Institutional marketing campaigns (e.g., international research profile, awareness). 

● Donor and alumni relations marketing. 

● Revenue Generation marketing support.       

● Market research, student and customer insights and data analytics. Leads a team of five direct reports that are 
responsible for Creative and Digital, Brand, Recruitment Marketing, Development and Demand Generation, and 
Marketing Research and Insights. 

Key Roles & Responsibilities 

Strategic Leader:  
● Translates the Vice-President, External Relations and the University’s vision and strategic plans (reputation and 

recruitment strategy) into understandable and achievable goals and objectives for both the Marketing Centre of 
Expertise and faculties.  

● Leads the creation, development, and implementation of integrated marketing plans and/or campaigns.  

● Makes the connections for staff/university leadership between the role of the area and the success of the 
University. 

● Assesses marketing gaps between current and future state and creates strategies to close the gaps. 
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● Designs and implements the organizational structure required to deliver on strategic priorities. 

● Monitors and ensures compliance with legislative, regulatory, policy and procedural requirements in the area.  

● Ensures the availability of resources for key area objectives and makes adaptations to resource plans in response 
to changing organizational priorities. Seizes opportunities to leverage resources between area units. 

● Sets clear performance standards and expectations. Critically analyzes and evaluates the area’s performance 
against the strategy and makes changes as required. Holds self and area accountable for meeting performance 
objectives. Benchmarks University’s performance with other key institutions and organizations. 

Decision maker: 
● Proven track record in developing marketing best practices, supporting marketing processes and using that 

experience to make sound and bold decisions and recommendations to University leadership. Proven and 
effective collaborator. Gathers information from direct reports and service partners to ensure all available 
information is taken into consideration prior to making key decisions. Gathers information from direct reports 
and Service Partners to ensure all available information is taken into consideration prior to making key decisions. 

● Balances multiple, competing requirements; makes decisions to advance some over others. 

● Assesses and balances vast amounts of information, which is sometimes poorly or partially defined, to make 
decisions in a volatile, ever-changing environment. 

● Makes data-driven calculated, high impact, and sustainable decisions in areas of responsibility that can influence 
the success of the University today and into the future. 

● Understands the broader, long-term impacts of strategic decision-making. Anticipates the impacts of these 
decisions on the University, other areas, or individuals. Plans for impacts. 

● Keeps the Vice-President and other senior leaders involved and informed in decision-making. 

● Delegates or escalates decision-making where appropriate. 

Innovator:  
● Implements the best-in-class brand strategies to help position the U of A as a top 10 Canadian and top 100 

International University.       
● Shapes the future of the University through personal or area leadership of key strategic initiatives.  

● Promotes innovation in own area and broadly across campus. Builds, maintains, and supports networks for staff 
or stakeholders to share ideas. 

● Encourages and rewards initiative and innovation, while learning from failures. 

● Anticipates barriers to change and innovation. Develops strategies to overcome challenges. 

● Recognizes the need for change. Champions change which may mean disrupting or destructing traditional 
delivery. Continually assesses the University’s cultural readiness and capability to adopt proposed changes. 

● Creates policy and procedures to ensure University reputation and recruitment strategy success. Proactively 
develops policies, processes and practices that remove systemic barriers to success. 

● Sponsors key area initiatives both within and outside area of responsibility. Provides input, advice, or direction 
into project development (e.g., scope, performance indicators).  

● Ensures that all area initiatives advance the broader strategic goals of the University. 

Talent Manager:  
● Works to shape the future of the University by creating an environment which engages current talent, as well as 

identifies and develops future leaders. 
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● Promotes a culture which encourages development, innovation, collaboration, and continuous improvement. 

● Fosters a diverse, inclusive, and respectful work area that promotes opportunity without discrimination or 
harassment.  

● Attracts and engages the “right team” to accomplish area objectives.  

● Supports and advocates for the area and its staff in all contexts. 

● Provides an appropriate level of autonomy to staff. Encourages staff to take the lead on issues, thereby developing 
leadership potential. Supports development opportunities for staff even if it means helping them move to other 
areas of the organization. 

● Coaches and mentors staff and encourages professional development and continuous learning. 

● Recognizes the achievements and contributions of staff. 

Communicator: 
● Supports open, meaningful, positive, and useful internal and external communication. Uses a variety of 

communication mediums to get key messages across.  

● Builds confidence in the area and the University through personal actions and communications. 

● Effectively and tactfully discusses complex and technical concepts with stakeholders, who may or may not have 
the same technical understanding, in order to gain support from others who may hold competing or opposing 
views. 

● Negotiates desired outcomes or resolutions in sensitive or contentious situations. 

● Handles difficult on-the-spot questions related to areas of responsibility with composure and tact. Anticipates 
and builds on others' reactions to ensure continued support for direction/approach. 

● Ensures the continuous flow of information throughout the organization and that others receive required 
information from the area in a timely fashion. 

● Takes every opportunity to promote, advocate and represent the achievements and needs of the University both 
internally and externally to gain support for its many endeavours. 

Relationship Builder:  
● Builds strategic relationships both internally and externally to the University. Identifies potential 

stakeholders/allies and actively seeks partnerships and collaboration for the long-term benefit of the U of A. 

● Promotes relationships with key stakeholder groups (e.g., prospective and current students, researchers and 
faculty members, international partners, alumni, donors, government, industry partners, university 
communities).  

● Recognizes the importance of cross-portfolio and cross-institutional collaboration in creating responsive solutions 
that meet both client requirements and University objectives. Proactively seeks out opportunities to integrate 
with other AVPs on key initiatives, strategies, and priorities. Promotes the sharing of expertise. 

● Develops relationships at all levels of the University. Creates awareness and mutual understanding in order to 
facilitate required solutions. 

● Builds strong, collaborative relationships with University leadership, faculty, staff, colleagues, volunteers, alumni, 
and other leaders. 

● Maintains positive working relationships with own area staff. Ensures and enables effective and open 
communication. 
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THE PERSON 

The ideal candidate will be energized by the challenge of becoming a significant member of the U of A community who 
will play a critical role in furthering the University’s profile on the regional, provincial, national and international stage.  

Qualifications & Experience 

● A master’s degree in a related discipline. Broad and substantive senior leadership experience in one or multiple 
disciplines in the assigned area; higher education experience preferred. 

● Significant expertise in brand development, brand modeling, developing integrated marketing strategies using 
predictive analytics and market research, demonstrated successful use of innovative marketing strategies in 
accessing and building new markets and in growing revenue. 

● Deep understanding of all marketing and communication channels especially digital, social media, and demand 
generation. 

● Demonstrated capability in leading self, engaging others, developing coalitions, achieving results and bringing 
about transformative change at a systems level. 

● Deep commitment to consultation, collaboration, and communication. 

Knowledge, Skills & Attributes 

Visionary Leadership Skills — An innovative strategic thinker who sees the big picture and is committed to achieving 
results with a positive, professional, and solution-oriented attitude. Can effectively communicate the vision, mission, 
and expectations to all levels within the organization as well as internal and external stakeholders. Able to identify and 
anticipate the future trends in the postsecondary sector, as they relate to the University. Maintains a steadfast culture. 
A mentor and positive role model who can communicate potential opportunities to departments while empowering 
staff and incorporating the views of others. Uses a practical and common-sense approach. 

Stakeholder Relations – Effectively builds relationships with a wide variety of stakeholders both internal and external 
to the institution. Flexible, adaptable and collaborative while demonstrating a positive attitude. Diplomatic with well-
developed negotiation skills. Strong stakeholder management skills to build and maintain relationships in the 
community. 

Customer Service — Helps define service delivery processes and implements changes to improve on the quality of 
results. Recognizes the value of operational planning and technology integration in providing customer service. 
Ensures customer needs are identified and addressed; ensures appropriate consultation with all stakeholders is timely.  

Organizational Skills —Excellent organization skills to work on numerous projects and coordinate multiple activities. 
Meets deadlines and can prioritize a diverse workload. Has well-developed project management skills. Has the ability 
to plan, manage, facilitate and participate in several projects at once. Is proactive and responsive, and approaches 
responsibilities with a high degree of energy and passion. Sets priorities, goals and strategies to create, implement and 
evaluate action plans to move the organization forward. Demonstrated ability to manage multiple and conflicting 
priorities, meeting deadlines in a fast-paced environment. 

Team Player – Promotes and enables cooperation across the organization; positively affects morale; facilitates/builds 
understanding, acceptance and support for organizational operations and initiatives; delegates efficiently; 
understands and appreciates the effectiveness of working synergistically with others at all levels within the 
organization and creates a “team” culture; promotes cohesion and teamwork in seeking solutions and moving forward; 
has a willingness to listen and learn from others. Excellent interpersonal skills, high energy, entrepreneurial thinking, 
and a spirit of optimism and dedication. 

Change Management — Experience in effectively managing organizational change. Experienced in evaluating 
organizational structure and effectively implementing required changes to elevate the skill level and improve the 
efficiency of an organization. Is prepared to take on longer-term initiatives and does so with enthusiasm. Is nimble; 
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has a strong ability to adapt to new and changing situations and prioritizes accordingly. Able to alter course/direction 
when necessary. Enjoys and embraces new challenges.  

Creativity and Innovation – The ability to utilize theory, principles and experience to develop new and unique ways to 
identify root causes of organizational issues and find effective ways to address them. 

Courage — Steps up to address difficult issues, saying what needs to be said; champions an idea or position despite 
dissent or political risk; faces difficult issues and supports others to do the same; translates position into actionable 
feedback. 

Diversity and inclusiveness — A leader who empowers staff by respecting and appreciating what makes them different, 
in terms of age, gender, ethnicity, religion, disability, sexual orientation, education, and national origin. 

Financial Management — Has a proven ability to manage in all fiscal environments and leads with a strong sense of 
service and is efficient in budgeting, financing and information reporting. 

Communication Skills — Possesses excellent verbal and written communication skills, as well as active listening skills. 
Has a professional approach and demeanour. A strategic communicator who can modify approach depending on the 
audience. 

Interpersonal Savvy — Possesses well developed interpersonal skills. Open, honest and tactful with all audiences. 
Resolves conflicts respectfully and in a timely manner, negotiates effectively, and provides effective feedback to 
colleagues/employees.  

Demonstrates Character — Displays a quality guided by noble principles with the conviction and courage to do the 
right thing always; demonstrates integrity, ethics, responsibility, character, and virtue; has a developed personal and 
progressive value system based on a high sense of integrity and desire to treat others as he or she would expect to be 
treated. 

Pragmatic Decision Maker — Believes in involving people in processes to establish priorities and shows sensitivity to 
changing approaches. Shows strong common-sense and intuitive judgment abilities. 

COMPENSATION 

A competitive compensation package will be provided including an attractive base salary and excellent benefits. 
Further details will be discussed in a personal interview. 

To assist the University in complying with mandatory reporting requirements of the Immigration and Refugee 
Protection Act (R203(3)(e), please include the first digit of your Canadian Social Insurance Number in your application 
(within your cover letter). If you do not have a Canadian Social Insurance Number, please indicate this in your 
application (within the cover letter). 

The University of Alberta is committed to an equitable, diverse, and inclusive workforce. We welcome applications from 
all qualified persons. We encourage women; First Nations, Métis and Inuit persons; members of visible minority groups; 
persons with disabilities; persons of any sexual orientation or gender identity and expression; and all those who may 
contribute to the further diversification of ideas and the University to apply. 

FOR INFORMATION, PLEASE CONTACT 

Anurag Shourie or Cecilia Oteiza Ayres 

Leaders International Executive Search 
Suite 501 Fox One 
10226 – 104 Street 
Edmonton, AB T5J 1B8Phone: 780-420-9900 

Email: Edmonton@Leadersinternational.com 

mailto:Edmonton@Leadersinternational.com
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