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THE ORGANIZATION MACEWAN UNIVERSITY 

We are a young university with a rich past. 

Founded in 1971, MacEwan University inspires students 
with a powerful combination of academic excellence and 
personal learning experiences. Through learner-centred 
teaching, we connect with our students—creating a 
unique post-secondary experience that opens up diverse 
pathways for achievement and growth. 

The university provides a transformative education in a 
collaborative and supportive learning environment. 
Creativity thrives here—through research and innovation 
that engages students, faculty and the community. 

We are focused on our students—providing them with choice and opportunities for success with a dynamic mix of 
undergraduate degrees, certificates, diplomas and degree-transfer programming. 

TEACHING GREATNESS: STRATEGIC VISION 2030 

MacEwan University’s new strategic framework, Teaching Greatness: Strategic Vision 2030, incorporates concepts of 
motion and change and embodies MacEwan’s history. 

The new vision is bold and aspirational, and it is about redoubling our emphasis on exceptional undergraduate 
teaching. 

TEACHING GREATNESS: STRATEGIC VISION 2030 

Witness the community spirit and energy of our strategic vision in the voices of our faculty, students and community 
leaders. https://youtube/Teaching Greatness: Strategic Vision 2030 

STRATEGIC DIRECTIONS 

We asked our community what do we want MacEwan to be in 2030? We heard a resounding consensus to build on 
our strengths. 

Teaching Greatness 
At MacEwan University we inspire greatness in our learners. It’s a reciprocal relationship – we teach greatness because 
we have great teachers. 

Our faculty are passionate about their research, their connection to community and conveying that knowledge to 
students. 

We are known for doing, setting the bar for undergraduate learning and delivering value for our students. 

Smash the Calendar 
Our ability to pivot to meet the needs of industry and learners provides options and flexible pathways to success for 
both. 

Some learners want to study full time others to do a four year in three and exit with a diploma. Others study part-time, 
exit with a diploma or certificate and come back later to finish a degree. MacEwan’s vast array of credentials makes it 
possible to have that unique journey. 

https://www.macewan.ca/c/documents/strategic_vision_nov2021.pdf
https://youtu.be/KKhVKPHhUWs
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We will strengthen flexible options that allow students to go, and come back, to complete programs when they need 
to, and to help graduates create a robust academic story. 

Grand as a Griffin 
We are a preferred partner with businesses and community organizations. Our work-integrated learning experiences 
mean our grads are job-ready. 

Our graduates have durable skills, a magical combination of qualities, that means they are ready to lead, to innovate, 
collaborate and compete. 

Every MacEwan student gets meaningful hands-on experience with our community partners. 

Perpetual Motion 
MacEwan graduates stay in Alberta and contribute to our province and economy. We know our graduates are in 
demand and have a strong role to play in economic recovery and growth of the province. 

MacEwan is pursuing a plan of growth in areas of demand and institutional strength. We will strengthen global 
connections to reach more international learners build growth in a sustainable way: a way that engages more and 
diverse learners, that reflects community. 

Trendsetters 
Our grads are ready to lead, to innovate, network, collaborate and compete, because they have been exposed to that 
type of critical thinking throughout their learning experience at MacEwan. 

As a downtown university, our faculty and students are well-positioned to address the social, economic and 
environmental issues we face as a city and society. 

MacEwan faculty are challenging us to contemplate what’s next. They create scholarly excellence and engage learners 
in scholarship as part of the well-rounded MacEwan experience. 

OUR PLACE IN O-DAY’MIN 

MacEwan is located in the centre of the city, in the newly named municipal ward of O-day’min. O-day’min represents 
the heart of Edmonton, amiskwaciwâskahikan. 

Our approach to exceptional undergraduate learning isn’t by accident. It’s because of our place. These beliefs infuse 
the way we behave and the choices we make, and will be brought to further life as we pursue our key directions. 

We will honour our place in O-day’min as we live our strategic directions and include the key elements of: 

• Equity, Diversity and Inclusion 
We encourage and include diverse perspectives in respectful fashion, with the knowledge that a well-rounded 
undergraduate education can help propel people to new and greater heights. 

• Indigeneity and Reconciliation 
Gathering each day on Treaty 6 land, we’re inspired by opportunities to provide exceptional undergraduate 
education to Indigenous learners and contribute to economic reconciliation. 

• Sustainability 
Whether it’s our ecological footprint, our fiscal position or our relationships in community, we make choices 
with longevity in mind so we can serve undergraduate learners well. 

• Innovation and Entrepreneurship 
A willingness to embrace new and different approaches is part of what makes us unique, including a 
continuous drive to improve our pedagogy and remain exceptional undergraduate teachers. 
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• Connections and Partnerships
We leverage our place to make positive impacts in our community, using partnerships within our institution
and beyond to deliver exceptional undergraduate learning.

THE OPPORTUNITY VICE PRESIDENT, UNIVERSITY RELATIONS 

Reporting directly to the President of MacEwan University, the Vice President, University Relations is responsible 
for the strategic leadership and management of the University's Government and Community Relations, Alumni 
and Development, Marketing and Communications, and Web Services. Leading a team of 6 direct reports and a 
total staff complement of 50, the Vice President provides leadership, vision, and senior administrative 
oversight for external relations in support of the university's strategic vision: Teaching Greatness. Leading and 
supporting the strategic positioning and branding of MacEwan, the Vice President, will foster mutually beneficial 
relationships with students, faculty, staff, governments, the community, donors, alumni, and partners. 

KEY ROLES & RESPONSIBILITIES 

The Vice President plays a key role in providing strategic direction and leadership to all functions within University 
Relations to ensure that they are working together to achieve the university’s strategic vision and directions.  They are 
a key advocate of MacEwan with all levels of government, alumni, and the community, donors, and business partners 
as well as with internal stakeholders. 

Key areas of responsibilities include but are not limited to: 

Development and Alumni Relations  

• Builds, grows, and delivers strategic leadership for MacEwan's alumni and development program. This includes 
the development and execution of strategic plans and initiatives; project leadership for key initiatives,
campaigns, and targets; the fulfillment of advancement goals; and the leadership of development and
fundraising strategies that are inclusive of the entire MacEwan University Community and that leverage local,
national, and international opportunities.

• Fosters a spirit of cooperation, communication, and fellowship among alumni to provide alumni benefits,
programs and opportunities through a continued affiliation with the University and to increase participation
of alumni in the Planned Giving Program.

• Acts as President of the MacEwan University Foundation.

Communications and Marketing 

• Leads brand awareness, editorial strategy, corporate communications, issues management, and digital
strategy to support the goals of the University and enhance reputation.

• Proactively seeks out opportunities to raise the profile of MacEwan.

• Undertakes ongoing, targeted programs of communications and marketing, employing multiple channels
appropriate to the audience and the message.
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• Works with the Academy (Deans, faculty), and administration to assess their public relations and marketing 
needs and develops and implements programs accordingly to meet those needs. 

• Enhances the image, reputation, and visibility of the University within the community locally, provincially, 
nationally, and internationally. 

• Involves internal constituencies across the organization in delivering not only the messages but also the 
academic and service excellence on which the institution’s reputation depends. 

• Researches and creates brand initiatives, targeted messaging and communications for the University’s 
publications. 

Government and Community Relations  

• Leads a coordinated and strategic approach to community engagement. 

• Builds upon and leads the advancement of MacEwan’s government relations with all levels of government by 
ensuring opportunities are developed and long-term relationships are established and maintained between 
the University and key government and political stakeholders. 

• Develops strategies to showcase the University’s key attributes and opportunities for investment and 
partnerships through continued communications with key government officials.  

• Seeks out and builds partnerships that are in support of MacEwan’s vision and strategic directions. 

• Increases, develops and strengthens relationships with corporate, foundation and all levels of government 
entities stimulating interest, participation, and financial support for the Universities’ initiatives. 

• Strategically positions the University within the priorities of the Federal, Provincial and Municipal governments 
by building long-term relationships, increasing the University’s profile, building awareness, and identifying key 
sectors within government priorities.  

 

THE PERSON 

EQUAL OPPORTUNITY  

MacEwan University is committed to equity, diversity and inclusion and recognizes that a diverse staff/faculty benefits 
and enriches the work, learning and research environments, and is essential to academic and institutional excellence. 
We welcome applications from all qualified individuals and encourage women, members of racialized communities, 
Indigenous persons, persons with disabilities, and persons of any sexual orientation or gender identity to confidentially 
self-identify at time of application.  In accordance with the provincial legislation, accommodation will be provided by 
Leaders International and MacEwan University throughout the recruitment, selection and/or assessment process, 
upon request, to applicants with disabilities. All qualified candidates are encouraged to apply.  
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QUALIFICATIONS & EDUCATION REQUIREMENTS 

As the ideal candidate, you bring significant leadership experience in government relations, fund development, 
communications, and issues management within a complex, multi-focus organization, and have exceptional 
understanding of and skill in public sector relationship building techniques and concepts. Your superior interpersonal, 
written and verbal communications/presentation skills have contributed to your success in working cooperatively, 
respectfully and inclusively with a wide variety of stakeholders, and you have a proven ability to build and maintain 
networks of key contacts.  

An experienced leader, you have mentored and developed a diverse team of professionals in the accomplishment of 
strategic goals and objectives. You are passionate, energetic, decisive, assertive, highly organized, and productive, as 
well as creative in order to develop new ideas in government relations, communications, donor relations and alumni 
relations. A graduate level university degree in public administration, business, political science, communications, 
marketing or a related discipline would be considered a strong asset.  

KNOWLEDGE, SKILLS & ATTRIBUTES 

Experienced Leader: You have a demonstrated track record of success in a leadership role. You can communicate a 
vision, motivate a team, and create a collaborative, innovative culture that stimulates creative thinking and a will to 
seek out excellence. 

Relationship Building: Seeking and maintaining working relationships and/or networks of contacts to further the 
organization’s goals, you create and facilitate forums to develop new alliances and formal networks. You identify areas 
to build strategic relationships and reach out to potential partners to identify areas of mutual, long-term interest. 

Clear, Collaborative Communication: You have exceptional interpersonal and relationship development skills and can 
establish productive relationships with key stakeholders. You can influence others through well-developed oral and 
written communications skills. You are a team player who works collaboratively with business partners and colleagues, 
continually looking out for what is best for the organization. 

Strategic and Visionary Thinking: You possess the ability to formulate and articulate a future vision and can translate it 
into strategies and action plans that will enable the organization to achieve its strategic objectives. You are extremely 
competent at translating the vision into common language in such a way that those following are motivated and 
inspired. 

Analysis and Problem-Solving: You consider many sources of information and evaluate source material in an objective 
and pragmatic manner. You conduct appropriate research to assist your decision-making and will always carefully 
deliberate before a final decision is made. You can generate solutions to difficult problems after careful examination 
and evaluation of relevant facts. 

Integrity and Trust: You are widely trusted, seen as a direct, truthful individual and can present the unvarnished truth 
in an appropriate and helpful manner. You keep confidences and appreciate the sensitive nature of discussions related 
to University matters. 

Creativity: You have the energy and imagination needed to achieve results. Your ability to uncover new ways of doing 
things with a fresh perspective has allowed you to do great things for your organization. 



 

 
OPPORTUNITY PROFILE │ Vice President, University Relations  6 
 

COMPENSATION 

A competitive compensation package will be provided including an attractive base salary and excellent benefits. 
Further details will be discussed in a personal interview. 

FOR INFORMATION, PLEASE CONTACT 

Ardyce Kouri or Wendy Romanko  

Leaders International Executive Search 
Suite 501 Fox One 
10226 – 104 Street 
Edmonton, AB T5J 1B8 

Phone: 780-420-9900 

Email: Edmonton@Leadersinternational.com 

 

mailto:Edmonton@Leadersinternational.com

